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7.1.1 IMUIUNHILAATINARBANING AT Tivieandn 127 wdasfia
7.1.2 Tﬂsm%‘qwﬁ'ﬂgm
1) MasBATARNYYIA Tiflesndn 30 vsdaefin
1.1) ngnAznTEI Tileandn 12 wsdogfin
1.2) NENABNYHUAEHT Taiflenndn 6 niaefin
1.3) nguAAIANFIEAS Tileandn 3 wsdogfin
1.4) ngndyAneenans adaenans Widsandr 6 niaefin
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2) NHAAITURNE Taislopnan 91 niaafn
2.1) AANW 48 niasfn
2.2) Ayan Tidleandn 36 ysdwfin
BNLYAL 21 nqefia
\BnLAeN Tidleandn 15 ysdefin
2.3) UseauNIToinIANUIN/ANAa RN =T 7 nqefia
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GEPY122
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GEAD127
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GEIS128
F.F1. 129
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Philosophy of Life
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AURATIEIN

Music Appreciation
FUNILINWYIAUART]
Visual Art Aesthetic
UNIELN WU ARY]
Dramatic Arts Appreciation
nslEvasanngm s
Using Modern Library
AUz EAnszan T

Art in Daily Life
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Man and Society

Ad g

3(3-0-6)

3(3-0-6)
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Organization and Management
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Software Package and Application for Business
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Branding Strategy
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Special Problem in Marketing
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2.3.2) WHWARAIANEN
19.U8.498  AMIWRENANTAAANEILENITEINe 1(45)
BA498 Co-operative Education Preparation in Business Administration
19.U5.499  aufieAn®ILENITEINg 6(—-)
BA499 Co-operative Education in Business Administration
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3 2 2 5
BA234 Software Package and Application for
Business
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3 3 0 6
BA236 Laws Related to Business
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MK211 Consumer Behavior
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BA238 Statistics for Business and Management
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3 3 0 6
MK213 Product and Pricing Management
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3 3 0 6
MK312 Service Marketing
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3 3 0 6
BA330 Production and Operation Management
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3 3 0 6
MK241 Integrated Marketing Communication
29.19.316 | N19RRIATZININUTEWe

3 3 0 6
MK316 International Marketing
XXXX A UBNABN(3) 3 - - -
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19.U8.327 | 93098 EEN
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BA327 ASEAN Business
19.08.412 | 5uiaudnidenegsna
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BA412 Business Research Methodology
19.7A.491 | NNTIATIABIURHI

3 3 0 6
EC491 Quantitative Analysis
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BA498 Co-operative Education Preparation in 1 0 45 0
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3 2 2 5
MK412 Marketing Research
XXXX WRanLE3 (2) 3 - - -
5% 10 35 | 347 31
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Aninezntsye W Bruuazidauniunsenguiielidsansiuaaiunisel saeg Tu

NEDINGELNBNITLTEUS 3(3-0-6)
English for Learning
Saulasnedy : (il

VinEzuasnAdAN1ile Wa 811 LazReuN1EI8INgEINenIsEeNs;

aunsInquiRadngUsTasAianie 3(3-0-6)
English for Specific Purposes

Waulasied : i

A9 NA B4 UATITEUNNEIBINEINENITH AU ATEANIRGUITRIARNIY
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French for Communication
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FIN.N.116 ﬂﬁiﬂﬂ%%tﬁ@ﬂﬁié@ﬂ“ﬁ 3(3-0-6)
GECN116 Chinese for Communication
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Fin1929199
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1
=

Sawulasedy : Tl
Anvnuznngils wa 811 uazideuneidduiel¥foans uanunigoisineg
#Faaraniu
AN.N2.118 mméﬁmquﬁuﬂm 3(3-0-6)
GEEN118 Foundation English
Jawlasedan : Tift
Tnssansfidndnyuasnisn Anls we g1u dou Tneliussanuduiugiui 4 vnee

iAHETHNT NS e iensinsieAaansaamEng (Alaagndes

an.uUx.120  Femilgyyrinun 3(3-0-6)
GEPY120 Contemplative Education

1
=

Sawulasedy : il
waRauaznAnugIssaaaiiyaIAnyn n1svinanudnlatin n1sddndaenis

ansnawiinisGens nsifaalandrelasasan nsinaaniiad n1sliaausnanuunaiuay

v

Toyeyrlunisnszwin 3eaniAneesdesineg lngdsnAannand nnsliamAalzrsonuns wie

U

Aansausneg Wuedasdalunisimmian n1svinfianssuananaiasniadavinlasinisgaeman

VEBNMWNENTADE3 9T RaN51904 N19BeN lBeuazyTMINITmanssing wnlszand i ngan

DEHNANAN
an.a121  Usasynaiia 3(3-0-6)
GEPY121 Philosophy of Life

1
=

W[aulasiednn : (W5

ANTHAANUE W95 Y 1812791999 1iN193LAs129% Uefin A5nns wlwiemieg

o

USney a1 Ay 2e9nsTunanuarasiuan s9ualanyisne
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AN.UZ.122  ATNASIBNTIR 3(3-0-6)
GEPY122 Meaning of Life
Saulasiedan : Tus

v 1%

ANZIAEATUANINAERENTRn N3 EEIRTIQNHBIAHARNFANEHITDIYNAEWT 115

U

WA AR usziAsauasa dean e iiAnrngeadtouiass

AN.92.123  WOANTINNHEEINUNITARMUIAY 3(3-0-6)

GEPS123 Human Behavior and Self Development
Sawulasedy : Tl
WOANTINNHE LA AT NNTINIBINGANTIH UARNNIN NNTUSUAURAZA1TRBUN

AULBY WEANTINNTTYINH WREIRNAUS uaznn9agsIniuatnaflANgY

AN.AN.124 quw‘%ﬂz‘um‘?r?m 3(3-0-6)

GEAE124 Aesthetic of Life

1
=
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ANHVNBUAZ AR A IBIFUNILANERAT NTTUINNTEEUIAMANUAZN1TDUINE

1 o

ARUTmMUETIH AwinBzuazlsraun1goinieniaiu nnaisuaznisweaeulnainlugnisysulqe

@

saianiNaTiInAiiugy

AN.AW.125  ANAIHEN 3(3-0-6)

GEMU125 Music Appreciation

Joulaseiden : Tifl

ANANANEIzndNuyEdiuAueE aeflsznaunund arniaanudinlauaziiu

ADIANTNANN INSNZ2DIAUAS TIIANSE MeLaANsERIWAN

AN.A.126  AunEsEyeiAuAERd 3(3-0-6)

GEAR126 Visual Art Aesthetic

Joulaseiden : Tifl

A135U3UATU ST AUNITUNINAIININ ATNANTNETENINFTTHE BT ANARTuAS
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ANMG.127  gunaszneuigAad 3(3-0-6)
GEAD127 Dramatic Arts Appreciation

Jawlasedan : Gift

aundsztugganed Aalz aued ungAall danesen Uszaunisalifenduguniey
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209A N T unEe
FIN.AN.128 ms?%ﬁmmg‘ me) A 3(3-0-6)
GEIS128 Using Modern Library

1
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Sawulasedy : Tifl
AN3IIa [UiRga i UfiDeaym LazUAYENIaWmA UENNIAesayAgA nsnsnenns

ANTIUNALAZNITTALAL NIRUANRITEINA N138NBUAT NI EENLTINIYNTH

an.eil. 129  AadzTuddniszandi 3(3-0-6)
GEAR129 Art in Daily Life

Raulasedyn : Bifl

AaUrluTinlszanii saflen aeddsenaun1eAstzuaznanniseanuuulaseasing
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AN.H2.131  dnudiuReaN 3(3-0-6)
GESO131 Man and Society

Jawlasedan : Gifl
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AfeAtdAnnsnyd aoiuniaoireg dsanlan daulng fnursegiedinnniafiosuaznis

Unasas wanentsaiingasfivisnsan udoaniiaqri

AN.N2.132  Fdlne 3(3-0-6)

GESO132 Thai Living

Saulasredan : Tl
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GESO133
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Falan 3(3-0-6)
Global Living
Saulasiedan : Tus
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Asuft latlgymnresdonnlan wialfiunisifdeuulasesdinnlan uaznisusudizeslssmalese
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AN.AA.134  LASHFNINBLINYS 3(3-0-6)
GEEC134 Sufficiency Economy

Saulasiedan : Tus

I o/

USryuasugRanailes auunIngzsnsma unszumasfanszidnaginginas

AAELAY UAZNTUSzENd [H WEAmUsyarTusaniunIssrneuaNsB BN

FIVIL.UA.135
GELW135

AGUNILHIMTUNITANHNTIN 3(3-0-6)

Law for Living
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W[Saulasiedyn : (.5
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ngnanafisiinlunnsiningin Sgosanyawiisrengansangranaunuas

Wiglad NYNIEeILYT NTTUIUNITYREITN

FIN.FiFf. 136

GEEC136

nsUszendliiunsmnssdinmeliniswasuuasiugalaniidm

FIN.FIN. 137

GECA137

Lﬁsuﬁmam%?u%’mﬂsxﬁﬁ’u 3(3-0-6)
Economics in Daily Life

W[Saulasiednn : (W

WHIAR NAN WATVOEINIATEIANERT NOEIATEIFMTATATNUHINGTINIATS UAS

L4

oiilysyrAsusimanssuineg 3(3-0-6)
Thai Wisdoms in Handicraft
Saulasedan : sl
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FN.N3.138 gﬁﬂﬂﬂﬂﬂﬂﬂLﬂﬁﬂﬁﬂuﬁi"N 3(3-0-6)
GESO138 Geosocieties of the Lower Northern Region
Seaulasredan : Tl
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an.i4l  AnenaaesiRegmnndin 3(3-0-6)
GESC141 Science for Quality of Life
Jaulasred : Tif
Anpnenansiudin annfnanimndangmansuaznaluladuiaqiiuaamisnis
faNanTEnusaannINEAnLarAuIndeN n1gdazyndtianenmansuazmaluladiuniaimm

ADININTIR

n.aR.142  FAaduReuanden 3(3-0-6)
GEES142 Life and Environment
Jawlasedan : Gift
Augme99Fan wazdonandon srUUsTINEIATeIAINIndeN N9 lEnSneans

FIINTFANBAUNINTTR TYNIRIWIAREN NIFBUINENINEINTFIINTRUALFIUIAADN

AN.ADd. 143 ansAnuaznisinaule 3(3-0-6)

GEMA143 Thinking and Decision Making

Jaulasred : Thif

N32UANNI9ARIEINYEY ATATBNISAALULANNT N1TTEANaNIIAtInAIaRS

nslideyauariinfiaassdmiunsudiigmuarmssinauls

An.an.144  ®ORWAIRUSEI1I 3(3-0-6)
GEST144 Statistics in Daily Life
Joulasredn : T
ANEIA DR AR Sz WEssflonazniaifiusausandoya neneA
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AN.ADL145  ASAAEAS MEAnUsza1IN 3(3-0-6)
GEMA145 Mathematics in Daily Life
Saulusedyn : il
ANHAR NTTUIUNNTNWNATIAFERS LAZN1THBFNTNATIAFNERS nn9Llazene I

ATIAANAAS HEARLT2a

ANIN.146  gEaTWARWEdaUsyandl 3(3-0-6)
GEHE146 Mental Health in Daily Life
Joulaseiden : Tifl
AIMHINIEUAT AN RIATYIBIFNINER Tegniguaimdauaznisdasiuuilanis
A3 nsUsulpmuesidiniude waraamnisol narasguAmARsaguN WG RNTIHRAUNG

wazn19 Bl (2 NIRTENgININAR

AN.AN.147  aluladidsauimaiadin 3(3-0-6)

GECO147 Information Technology for Life

Raulusedyn : Bifl

srunmalad a3 aumALAZ ST UULAR TN ABNRILADS IHNNTRDENT AUANLEIIWN

dl = % — o o/ o
Wani3BewdluEaeszaniu waznisinedluamnan

ANANR.151T  AEUIRIS 1(0-2-2)
GEPE151 Physical Exercises

Sanlasnadan ; s
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FAN.NRN.152 flanssuitinesnae 1(0-2-2)

GEPE152 Rhythmic Activites

1
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AN.NR.153  ANtdszianyang 1(0-2-2)
GEPE153 Sports for Personal Purposes
Jawlasedan : Gift
Uszdfnoadunn vasinilazianyana WnezRugimaesivadsaanyananis

Andon nfinn nsutedn i ladwinfing uazdmusssnnisgfinais

ANNA.154  ARUszanAN 1(0-2-2)
GEPE154 Sports for Teams

Gaulasedan : sl
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nan.is5  guawiNedin 2(1-2-3)

GEHL155 Health for Life

Joulasred : Tif

N1TAUATNE WATHIMUIFININ FEAMFINYAAR 113089 UgTRme Uazn1TUgy
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ANAN.156  9Mu2nelREdalszandn 2(1-2-3)

GECS156 Handiworks in Daily Life

Raulusedyn : Bifl

dnunszagneidinlszdndu nmsliuaznisingednengunanl wdnsdininaasliiy

T nsgeanugngUnsaliutinadediv

AN.ND.157  9nuastuidndssanie 2(1-2-3)
GEAG157 Agriculture in Daily Life
Raulasedyn : Bifl
suneeaidasin nglgnity n19889ERT N1I0UDNKARARNINITNEATNTS
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AN.AA.158  STHANNTIN IMTIAU a3 2(1-2-3)
GEHO158 Home Economics in Daily Life
Saulasreden : Tifl
IHLaTN19TAN9TINY N9V Bsuans Tuas B euais uERnU seanTuAaL:

NTTANLFN LADNTLAZLAZDILFINTS

NE.AB.16T  ATHIBINGUEINA 1 3(3-0-6)
ENG161 Business English 1
Saulasretyn : Tifl

An introductory course providing basic knowledge of business with concentration on
inter—office communication. Variety of business terminology and expressions are introduced through
related topics, i.e. office organization, staff and duty, telephoning, making arrangements and

appointments, social contact, business correspondence in the office (memo, notes, notices,

announcements), letters of inquiry, quotation, and ordering supplies.

79.161.110 ‘Viﬁ’ﬂﬂ'liﬁﬂ“lﬂ 3(3-0-6)
MK110 Principles of Marketing
Raulasenyn : Bifl
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99.U6.110 BIANISHALNISIANIS 3(3-0-6)

BA110 Organization and Management

Jawlasedan : Tift
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79.U6.234 ms?%fﬂsu,ﬂsuﬁm%gﬂLmzmsﬂs:qﬂﬁ?ﬁumuqiﬁ@ 3(2-2-5)
BA234 Software Package and Application for Business
Joulasredn : T
Anmuazduufifeafusnenznslildsunsudiaginiegsiafenldlutaquiu
Uszinnsine i ssuugudeyadidnnsatind (35aTn 35nldsuaaimas 1 delanansntialusunas

anatasndszenaldiuanuganalullaqiii

29.U5.236  ngysneiiiiuadiestugsia 3(3-0-6)
BA236 Laws Related to Business

Jawlasnedan : Tifl

ngnaslusiazdidey uazndnnisifsadunisdndndnafifyananisgsia
dnuoizresifyanadiieg Miduddyoimgate nannguuneifiaadunisifinsanuazdygimi

g3fia n1andlrdBiannaefng ngrnigdifasnisdin N1ty aaUun1E81 N1989YW Uas
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19.U6.238  AOfdMTUGIIIUATNITIANIS 3(3-0-6)
BA238 Statistics for Business and Management
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Sawulasedy : il
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99.U6.241  NITIANTIININEINTHYEE 3(3-0-6)
BA241 Human Resource Management

Fawlasedan : Gift
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19.U6.323  A3UG9INNNEGINT 3(3-0-6)
BA323 Business Ethics
Jawlasedan : Gift
uwaRRTiNIIEveEETINLATIANATIgIAefasliadusTan TaNianTTaENe UTTEmA

unalueednisgsfia wWinessanussmnislsynaugaisvesfuinisuazasa sasnaesswiinaulne1d

NSEHADENUSTNeaY
19.16.327 qsﬁfaml,%ﬂu 3(3-0-6)
BA327 ASEAN Business

Waulasedyn : il
ANBUL UNIANAR A135INNGNUTINAUTEYIANDBYY JULLLEIAT NNTAMUN

939 ArganfaneinuATYgia aasnauantoeyin(Uassngndssmalsvanendem

29.U6.330 N199ANISNISNARLALNITATLININY 3(3-0-6)

BA330 Production and Operation Management

1
=

Waulzsiedan ; (il

AN IR AITNAIAYIBINTTHER Tadeifeatunisdnanlanisnan Segonds
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29.U6.412 snﬁauﬁ%ﬁﬁﬂmqﬁqsﬁ@ 3(3-0-6)

BA412 Business Research Methodology

Waulas1e39 : N1NITT 99.U6.238 aﬁﬁﬁm%’uqsﬁmmzmsé’ﬂms
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19.U6.420  NSIANISLINNARYNE 3(3-0-6)
BA420 Strategic Management

Joulasredn : T

WHARANITINUNLLATNITUENITENNAENT ANINUANFNYBINITINUNKLATNS
UM (U 29U SENBLIBINITIUNBINAEME N1SANMUATINIETEI3AT NTTUIUNITUAL
wARAN13919uEE N19919ulaunagsfa Tassadeaninuandanurenisudsdu nnsiiased

annuwandenTine tuuaznenen nagnssanganae n1sUsnRuNaLazN1SRnATN

99.19.201  N158KE519 3(3-0-6)
FN201 Business Finance

Seaulasiedyn : W 29.02.111 msﬂ'fy%ﬁy'uéiu

Waa 99.un.101 nsuieyvialy
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AN99ANTINN FUALEUTTNE

99.U%.101  nstiay@eialy 3(2-2-5)

AC101 General Accounting

Joulaseiden : Tifl

pann1aidosdiu uwafn uazunaUfiinieniatind naufinnisdaiiasaen
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2947101 LAsHgAARSTal 3(3-0-6)

EC101 General Economics

Jaulasred : Tif
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99.6A.491  NIFIATIEALTIUTHI 3(3-0-6)
EC491 Quantitative Analysis

Faulasnedzn : iwden 29.05.238 alRdMSLgsAauaznsTANS

w38 M.40.211 a0AGI9

nazuauntadadnle uazlslamiiasnialimaienendamansidalaunouiedas
Tunnasnauls Thud annmianiuwugliienisdnauladiuuudedudinsadsluaungaids
Ennss walansUszfiunauaznsnsaessulaginis dauuuresniaen noufinuuassanss
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99.nm.211  weRnssududlan 3(3-0-6)

MK211 Consumer Behavior

Jaulasred : Tif

dnwaiziall uaznisudenguiuilng dadeonsunaziiadauindonfiinasis

n3vUanNMIdRanle sasBvEnareduLsraNINTRaTn sengRnssneeefualnm

29.060.213  N199ANTSHANNRIBILIIAT 3(3-0-6)

MK213 Product and Pricing Management
Sawulasedy : Tifl
UNUMUATNHNAAIINSURATBUDBIHTANITHARTUT UNIAANNTIARIUUTEaN
HARSIT N19DDNUUURAZLFI9 T wlouneasI@uAT N19919R URIHARS DT N9
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29.17.241 msﬁamsmamimmﬂLmugsmﬂms 3(3-0-6)
MK241 Integrated Marketing Communication

Saulasnadan ; s
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1900311 ARYNENITARTA 3(3-0-6)
MK311 Marketing Strategy

Jawlasedan : Gift
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29.060.312  AISARIAUINIG 3(3-0-6)
MK312 Service Marketing
Saulasretyn : Tifl
ANNHIHNIY LAYAITHATAYUDIARIALUINTT UTeAVaDIna1auanig 183imgnei
FOIUNITH URTAAMNUIARBNVBIARIAUINITUILNNANT N1TITIUNBUALTINUANRYNENIY

AIARIANIMTUARIAUFNT ANEIULATAATILATY NI 19N1TAa1A2edg3RauINIT BN IMHALLA

N 2
19.1$1.316 AMSARINTETRINUTZNA 3(3-0-6)
MK316 International Marketing
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29.AM.412  A1SITYNTTARIA 3(2-2-5)
MK412 Marketing Research
Waulasred9 : N1W3YT 99.16.412 smﬁau"&%’iﬁﬂmeqsﬁ@
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29.0m.130  n1saan1ssAnaseatu 3(3-0-6)
MK130 Modern Trade Management

Jawlasedan : Gift
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29.1%1.230 ms«%’mmsﬁmmqmsmmmu,mmﬁsﬁqﬂmumamsmmﬂ 3(3-0-6)
MK230 Marketing Channels and Supply Chain Management
Saulasedyn : il
Aanssuilifnadosfunisdndiming n1sndaudinandndosiennunaenanilg
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19.1M.232  ARUzn19E1e 3(3-0-6)
MK232 Salesmanship

Jawlasedan : Tift
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19.161.233 AMSIANTTVIE 3(3-0-6)

MK233 Sales Management
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19.00.234  AITARIAVINAS 3(3-0-6)
MK234 Direct Marketing
Saulasnadan ; s
MEANNITUALULHIARLAITUARIANNATINTZLIUNNT HANTENUNITIANIT NAENE
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19.190.242  ATANLASHANSAIBUASNNSARIAAIERANTIH 3(3-0-6)
MK242 Sales Promotion and Event Marketing
Joulaseiden : Tifl
NANN1T ABN1TRIAITHNITIBUALAINTIHN NNITARIA ARDATUNITITIUNENT
Avuanagnsedeiitsrannmmelinisimsgianiunisel nsimuanimang nnsasasssd
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19.AR.310 N19IANITNITARIA 3(3-0-6)
MK310 Marketing Management
Joulaseden : Tifl
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MK314 Social and Environment Marketing
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MK315 Branding Strategy
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MK318 Community Business Marketing
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MK330 Purchasing
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MK340 Customer Relationship Management
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MK411 Marketing Planning
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MK414 Health Care Business Marketing Strategy
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MK491 Special Problem in Marketing
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BA363 Electronic Commerce
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BA391 Preparation for Professional Experience in Business Administration
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BA392 Field Professional Experience in Business Administration
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MK490 Seminar in Marketing
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BA498 Co-operative Education Preparation in Business Administration
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Co-operative Education in Business Administration
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